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| Semester B.C.L.S. /B.Com./ B.C.S.P./B.C.T.T.
- Examination, December 2018
(CBCS Scheme)
COMMERCE

Marketing and Services Management

Time : 3 Hours Max. Marks : 70

Instruction : Answers should be either in English or Kannada.

SECTION - A

1. Answer any five of the following sub-questions. Each sub-question carries
two marks. (5%x2=10)

CIRTYTINTITR 20T~ 03 TINR LZor. B v T QT e2oznied.
a) What is product planning ?
WUBS 03Reess omBed 9
b) What is reference group ?
Moo eVeead DoB3ERD 9
c) Define Marketing.
U8 00RBODRY, TSI
d) Give the meaning of Tele-marketing.
8O- TRFEOD P 2.
e < o)
e) List four P’s of marketing mix.

[RTOBEID Q0BT e, eosneR Soh.
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f) Who is a travel agent ?
B oSRed VO3RN 0T oIRTI 9
g) What is packaging ?

ROk B0 orderd 9

SECTION - B

Answer any three of the following questions. Each question carries six marks . (3x6=18)

35 39N IRITTTR 3 BIRer cugos. B BIH6 sosrivs,

‘2. State any six differences between goods and services.

A0 3053, A5 SRR b AR 39,

3. State the benefits of e-business.

- ?%wmdd @’05@8%5?{%35’% 303,

4. What is the impact of socio-cultural factors on marketing decision ?

SI8,C00RIE DEF O3NS 063 TS0 —moﬁ@éﬁ EOBNY TOFBITINEER) 9

5. Explain briefly the marketing mix of Hospital services.

S5 s Besdng BnSoRss 3 oR) RosZan AROk.
% el TS

6. Explain briefly the different channels of distribution.

DT DT FnTiE R FogFeN HFO,
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SECTION - C

Answer any three of the following questions. Each question carries
fourteen marks. (3x14=42)
NS IRFTESR 3 BIROR wuZor. T3 Tt 14 wosrish.

7. Define Pricing. Explain the different methods of pricing.

WSO, 7,87V, L3S ANOOD DN DEOINT), DFOR.

8. Define Service. Explain the various types of Services.

ﬁeﬁmaﬂi TR, RETWOD DT aqmdﬁeﬁa&gt DROR.

9. Elaborate the various approaches in the study of marketing.

TR0 W OIRTRT BFONIE WERINTR) QTR

10. Explain the factors responsible for the growth of service sector in India.

2I008e0 ez éwggd 233331 BonedReRn eozﬁﬁaﬁa’gi DT

11. Explain the factors influencing on consumer behaviour.

@RordeeNcd BIFHod Boedd T 0edom woﬁﬁaﬁa’% Q30R.
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