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l l l  Semester B.Com. Examination, October/November 2012
(Fresh) (Semester Scheme) (2012-13 and Onwards)

COMMERCE
3.4 : Marketing Management

Time : 3 Hours Max. Marks : 100

Instruction: Answer should be written under correct question number
completely either in English orKannada.

SECTION - A

Answer any eight  of  the f  o l lowing quest ions.  Each correct  answer carr ies
two marks. (8x2=16)

1. a) What do you mean by Marketing Plan ?

b) What do you mean by downsizing_strategy ?

c) Write a note on Micro-Marketing Environment.

d) What is learning model ?

e) Write a note on Target Market.

f ) What are the differences between Selling and Marketing ?

g) Write a note on publicity.

h) What do you mean by pricing ?

i) What do you mean by product positioning ?

j) Write a note on undifferenciated marketing.

SECTION - B

Answer any three of  the fo l lowing quest ions.  Each correct  answer carr ies
eiEht marks. (3x8=24)

2. Explain the process of marketing ?

3. Explain the various marketing strategies at different stages of product life-cycle ?

4. What do you mean by Branding ? Explain the importance of Branding ?

5. Explain E-Business and M-Business ?

6. Explain the role and importance of distribution channels.
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SECTION - C
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Answer any four of  the fo l lowing quest ions.  Each correct  answer carr ies

fifteen marks. (15x4=60)

7. Define Marketing. Fxplain concepts of marketing.

8. Explain various factors influencing the consumer behaviour,

9. Define Market Segmentation. Explain the basis for Market Segmentation.

10. Explain the various components of macro-marketing environment.

11. What do you mean by Advertising ? Explain the different Medias of advertising.
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1 . ddnd dnd;eroddn oos.b wdd,drdwrl erudol. Eg dSJ 2 eroddd;, (8x2=16)

a) dnooos qgc:: oloexd ccdded: ?

b) nEg "aed do$ .rodderj: ?

c) dofudnode,i Eis,oiJ doddd ufiu:ird udcr:0.

d) de)do$ Cndo .todded: ?

e)' rboor:t*drDdJdel,r' r*sir$ udor:o.

f)' dn$ad' olrq' dnoc$ dgo3l' dd draorddddlddo,tr.

g) 'qiznd'd zlri,,tJdr5 q;douo.

h) 'zJeJ &eard' ;oddedl ?

i )' erudd R6.9-do' .rodded> ?

j) 'dflerddeaanda' Cncn$ dgob u{tsird udouo.
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€t ddnd odndenddo dlra$ $dferi w$oxr. ge dd$ oor^lr eeodddo. (3x8=24)
. ;

; ^ r: 2. dnout iE,oiJc)S.)So&.
'JJ q\

3. enddd oed xedd zJd, dodd-$*,E:d:dodzJercd dncnu do$ddd; adon.

4. *D &d0,{, dg obo$ o-' eSai' o odd ed: ? ?,id4 qrr ddc, ag dt:$d dcrdl a do,rr.

5. .a-drdmrd abd: doasDo drdmodrld.* ndoxr.

6. addeao dndrdd Ec!$ d:{ agd::crd/r-Jd.: adon.

Cqrorl - tu

oln$enddo oaex* ddfed w$o,r,. qs do *gd{ da{eb erodrld:. (4x1s=6o)

7. d>cno,i dgolrCrqqarE e&. Cnooo,: {gobCr dode-rdC;d: adox,.

8. ryddd dddptoo ubed 6q,rd zred:d end eroddddr adot.

9. dn&d{aala;doJ:d; am.ln,&&. dnd:d{oeJxdri .qdrd updrld$ ador.

10. d$d d.noop^l {goiro$ iloddd eild eodddd: cdr:,1.

11. m&rcnd:,,rcdded: t nnd esEtumdr dndddbdddlado,r,.
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